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INTRODUCTION & COMPLIANCE OVERVIEW

On July 24, 2015, the Federal Communications Cosiong“Commission”) approved,
subject to conditions, the applications of AT&T lamd DIRECTV (collectively “AT&T” or the
“Company”) to transfer control of various Commissiecenses and other authorizations from
DIRECTV to AT&T pursuant to Section 310(d) of ther@munications Act of 1934, as
amended (the “Act”}. The transaction closed the same day.

AT&T submits this sixth semi-annual report demoaitig compliance with the
conditions set forth in Appendix B (the “Conditiéhsf the Merger Order? This report

describes AT&T’s compliance with the following Catioins: (1) Fiber to the Premises

1 Applications of AT&T Inc. and DIRECTYV for Consemissign or Transfer Control of

Licenses and AuthorizationBlemorandum Opinion and Order, 30 FCC Rcd 9131520
(“Merger Order).

2 AT&T submitted its first semi-annual report omdary 27, 2016, covering the time period
July 24, 2015 to December 31, 20I6T&T Inc. Semi-Annual Compliance Report on
AT&T/DIRECTV Merger ConditiongMB Dkt No. 14-90 (filed Jan. 25, 2016) (“FirstiSie

Annual Compliance Report”). AT&T’s second semi-aalhcompliance report covered the time
period of January 1, 2016 to June 30, 20AB&T Inc. Semi-Annual Compliance Report on
AT&T/DIRECTV Merger ConditiondgviB Dkt No. 14-90 (filed July 25, 2016) (“Secondr8i-
Annual Compliance Report”). On December 9, 20té,Wireline Competition Bureau
approved AT&T's request for a 30-day extensionhef dlate for filing the remaining semi-annual
compliance reportsLetter from Matthew DelNero, Chief, Wireline Conifp@t Bureau, FCC,

to Maureen R. Jeffreys, Arnold & Porter LLP, Courfse AT&T, 31 FCC Rcd 12,926 (Dec. 9,
2016). AT&T’s semi-annual reports are now due ebrbary 24 and August 24 for each year of
the reporting condition (for reporting periods tkatl December 31 and June 30, respectively).
Id. Accordingly, AT&T submitted its third semi-annualport on February 24, 2017, covering
the time period of July 1, 2016 to December 31,72AT&T Inc. Semi-Annual Compliance
Report on AT&T/DIRECTV Merger ConditigidB Dkt No. 14-90 (filed Feb. 24, 2017) (“Third
Semi-Annual Compliance Report”). AT&T submittes fourth semi-annual compliance report
on August 24, 2017, covering the time period oluday 1, 2017 to June 30, 201AT&T Inc.
Semi-Annual Compliance Report on AT&T/DIRECTV Me@mnditions MB Dkt No. 14-90
(filed Aug. 24, 2017) (“Fourth Semi-Annual Compl@nReport”). AT&T submitted its fifth
semi-annual compliance report on February 26, 26d%ring the time period of July 1, 2017 to
December 31, 2017AT&T Inc. Semi-Annual Compliance Report on AT&T/BARV Merger
Conditions MB Dkt No. 14-90 (filed Feb. 26, 2018) (“Fifth ®& Annual Compliance Report”).
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(“FTTP") deployment (2) the provision of 1 Gigabit FTTP Service to erad E-rate eligible
schools and librarie$(3) non-discriminatory usage-based practicasd (4) the Discounted
Broadband Services Progrédm.

As this report demonstrates, AT&T is in full congpice with the Conditions. Indeed,
AT&T is performing above and beyond the Conditioresjuirements. For example, as of June
30, 2018, AT&T has already exceedbe end of year 2018 milestone for FTTP deployment.
And, AT&T has over 40 percentoresubscribers to its Discounted Broadband Services
Program (the “Program”) than the prior reportingipe, and over 900 organizations have agreed
to help promote the Program.

In addition to the Conditions on which AT&T is ramed to report semi-annually, the
Merger Orderimposed certain compliance program Conditibrss AT&T explained in its
First Semi-Annual Compliance Report, AT&T has saéthe Conditions to appoint a
Company Compliance Officérdevelop and implement an Implementation and Canpé

Plan? and engage an Independent Compliance Officer (J&vithin the time frames required

®  Merger Order Appendix B, § Il

.
> 1d., Appendix B, § IV.

® |d., Appendix B, § VI. TheMlerger Orderalso imposed specific internet interconnection
disclosure and reporting requirements, but didreqtiire AT&T to include in its semi-annual
report a description of its compliance with than@ivion. Id., Appendix B, § V.

" 1d., Appendix B, § VII.

8 1d., Appendix B, § VII(1) (“Within thirty (30) calendalays after the Closing Date, the
Company shall designate a senior corporate marnetiethe requisite corporate and
organizational authority to serve as a Company Giamge Officer and to discharge the
Company’s duties with respect to the conditions8jeel in this Appendix B.”).

° 1d., Appendix B, § VII(2) (“The Company agrees thastiall, within sixty (60) calendar
days after the Closing Date, develop and impleraarimplementation and Compliance Plan
Footnote continued on next page
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by the Conditions, and continues to comply with asgociated Program and Reporting
Conditions on an ongoing basis. AT&T has desighdtzrie Kertz, Senior Vice President -
Compliance, as the Company Compliance OffiteAT&T has engaged Donald K. Stern as the
ICO, who has been approved by the Commission’s®ffif General Couns&. AT&T has had
many meetings with Mr. Stern and his team to eduttsgm about the Conditions, AT&T's
compliance activities, and the semi-annual compé&amports, and to prepare for and assist the

ICO’s evaluation activities. Mr. Stern filed hi&ti compliance report on April 27, 2018.As

Footnote continued from previous page

designed to ensure its implementation of and canpé with the conditions specified in this
Appendix B, establishingnter alia, mechanisms to provide, on an ongoing basis, adequ
notice and training to all Company personnel inedlwith the activities covered by the
conditions in this Appendix B.”).

19 1d., Appendix B, § VII(3)(a) (“Within ninety (90) daysf the Closing Date, an Independent
Compliance Officer shall be identified, whose sitetis acceptable to the Company and
approved by the Commission’s Office of General Galinn consultation with the Wireline
Competition Bureau.”).

1 Ms. Kertz has replaced Suzanne Montgomery, whvedeas the Company Compliance
Officer during this reporting period.

12 Independent Compliance Officer Identified in Aceorce with AT&T-DIRECTV Merger
Condition Public Notice, 30 FCC Rcd 11,556 (Oct. 23, 2015).

13 Independent Compliance Officer's Compliance ReporAT&T/DIRECTV Merger
Conditions MB Dkt No. 14-90 (filed Apr. 27, 2018) (“ICO HiftReport”). Mr. Stern filed his
first compliance report on March 28, 201&dependent Compliance Officer's Compliance
Report on AT&T/DIRECTV Merger ConditigidB Dkt No. 14-90 (filed Mar. 28, 2016) (“ICO
First Report”). Mr. Stern filed his second compta report on September 23, 2016.
Independent Compliance Officer's Compliance ReporAT&T/DIRECTV Merger Conditions
MB Dkt No. 14-90 (filed Sept. 23, 2016) (“ICO SecbReport”). Mr. Stern filed his third
compliance report on April 25, 201Tadependent Compliance Officer's Compliance Report
AT&T/DIRECTV Merger ConditiongMB Dkt No. 14-90 (filed Apr. 25, 2017) (“ICO Thir
Report”). Mr. Stern Filed his fourth complianc@oet on October 23, 2011ndependent
Compliance Officer's Compliance Report on AT&T/DIRE/ Merger ConditionsMiB Dkt No.
14-90 (filed Oct. 23, 2017) (“ICO Fourth Report’yee also Merger OrdeAppendix B, 8§
VII(3)(e) (“The Independent Compliance Officer di@kpare and submit, in accordance with
the filing and service requirements set forth ict®® VII.5. herein, a Compliance Report within
sixty (60) days of receiving the Company’s repoeuired under the conditions specified in this
Appendix B.").
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described below, AT&T is addressing the recommeaadatand suggestions made in the ICO
Fifth Report.

As described in AT&T’s Implementation and ComptarPlan, AT&T has assembled a
team of employees, including company officers, @el@vel managers and attorneys, to develop,
coordinate, and oversee implementation of the Gmms$i. A Program Management Team, led
by AT&T officers, has overall responsibility for exseeing compliance for all Conditions. In
addition, AT&T has established six “Working Teants’oversee and ensure compliance with
each specific Condition (or portion of a ConditioA)hese Working Teams include AT&T
officers and senior-level employees whose ordicatyrse responsibilities within AT&T
encompass the activities covered by the Conditiomttich they have been assigriéd.

This report is divided into separate sections @mhespecific Condition. The first part of
each section provides the text of the Conditioseadorth in Appendix B of th&lerger Order
The second part of each section provides an ovwerefeéhe processes and specific steps that
AT&T has implemented to comply with the Conditi@md the specific reporting requirements

and associated exhibits required for each Condition

4 In addition, AT&T has provided training to the Working Teamspessible for

implementing and tracking compliance with the Céinds to ensure that they understand their
obligation to promptly report any potential matenancompliance with any Condition. AT&T
also has established an internal mechanism forrtieg@otential violations, and all such reports
will be promptly reviewed and investigated by mensbaf AT&T’s Program Management
Team.
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FTTP DEPLOYMENT AND PROVISION OF GIGABIT FTTP SERVI CE TO
COVERED E-RATE ELIGIBLE SCHOOLS AND LIBRARIES

A.

STATEMENT OF THE CONDITION

1.

Condition

a.

Within four (4) years, in accordance with the tighirequirements
set forth in subparts 2.a.(i) through 2.a.(v), tbempany shall
deploy FTTP-based Broadband Internet Access Setuice least
12.5 million mass-market customer locatidhssuch as those
occupied by residences, home offices, and very |sbosinesses
(and excluding locations solely occupied by largeerorises and
institutions), of which no more than 2.9 million ynhe upgrades
to customer locations that receive speeds of 45 svilnp more
using fiber to the node (“*FTTN”) technology:

(i)

(ii)

(iii)

(iv)

(v)

15

By December 31, 2015, the Company shall expand
FTTP coverage to at least 1.6 million of the afozationed
customer locations, including locations built asApfil 15,
2015;

By December 31, 2016, the Company shall expand
FTTP coverage to at least 2.6 million of the afoezationed
customer locations;

By December 31, 2017, the Company shall expand
FTTP coverage to at least 5.0 million of the afoezationed
customer locations;

By December 31, 2018, the Company shall expand
FTTP coverage to at least 8.3 million of the afozationed
customer locations; and

Within four (4) years of the Closing Date the Comypavill
complete the aforementioned FTTP deployment tdab

Customer locations are defined as addressesithwWie Company has the technical ability
to provide Broadband Internet Access Service altuding broadband-connected locations
such as gates, ATMs, and elevators (“Customer liatsty).

its

its

its

its
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million customer locations and the Company will eff
speeds of 45 Mbps or more to at least 25.7 million
customer locations.

b. No more than 1.5 million greenfield locationise( locations at
which wire or fiber lines have not been deployedvirusly) may
be counted towards the 12.5 million customer lacetirequired in
subsection 2.a.

C. The Company may not use, receive, or request anynéi
America Funds (“CAF”) for the investments requitedsatisfy the
12.5 million FTTP deployment transaction commitment for
operating expenses for such locations after suehdaployed.
Specifically, 12.5 million geocoded locations refedrfor purposes
of this condition cannot be counted towards satigiyany CAF
requirements?

d. In addition to the 12.5 million FTTP locations réaga by this
condition, the Company is obliged to offer 1 GbAsTP Service
(“Gigabit FTTP Service”) to any E-rate eligible sdh or library
located within or contiguous to a distribution aneawhich the
Company deploys FTTP-based service, including dll tlee
distribution areas included with the 12.5 milliod T buildout,
which includes approximately 6,000 E-rate eligilsighools and
libraries (“covered schools and libraries”). Pard however, the
Company is not obliged to deploy Gigabit FTTP Ssewio schools
and libraries outside of its wireline footprintn brder to satisfy
this condition, the Company must offer Gigabit FT$Ervice in
response to a Form 470 seeking bids for GigabitA=BErvice to
any covered school or library, pursuant to the te-rales, and it
must engage in affirmative and adequate outreacimake all
covered schools and libraries aware of the oppaytto purchase
its Gigabit FTTP Services. The Company shall madjeistments
to its outreach efforts in response to reasonam@ests from the
Commission’s Office of General Counsel.

1% This would include but is not limited to any b&tCAF programs, as well as any other
Universal Service Fund (“USF”) programs that ther@assion may implement at a future date.
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2. Reporting

a. The Company shall submit a report in accordancé e filing
and service requirements set forth in Section VIhérein on a
semi-annual basis that describes its complianch stbsections
2.a.-c. of this condition, with the first such repto be submitted
six (6) months after the Closing Date, in a forremmilar to the
report that the Company submits in connection weatfeiving CAF
Phase | support, and is expected to submit in Phaggich must
include at least the following, in electronic forma

0] The number of new customer locations to which FTTP
service has been deployed during the reportingggeri

(i) A CSV file (comma separated values file) or othemf
approved by the Commission staff for each location
which FTTP service has been deployed in satisfacbib
this deployment condition, information presented in
substantially the format shown in the chart beltire (same
location information collected from CAF Phase |
recipients)}’

(i)  Any explanatory notes as required; and

(iv)  Any other information the Independent Complianc&def
determines is reasonably necessary to report oplarme
with this condition.

b. The Company shall submit a report in accordancé e filing
and service requirements set forth in Section VIhérein on a
semi-annual basis that describes its compliancé wiitbsection
2.d. of this condition, with the first such reptotbe submitted six
(6) months after the Closing Date, which must idelat least the
following, in electronic format:

(1) A list of the covered schools and libraries to vhihe
Company has provided a bid for FTTP services puntsita

" The Company must provide LAT and LONG; howeveinformation for a column other

than LAT/LONG is unavailable for a given locatidhat column may be left blank.
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this condition, the FCC Form 470 associated witbhea
such bid, and information about the monthly reagri
charges and any special construction charges assdci
with each such bid;

(i) The number of covered schools and libraries to lwhic
Gigabit FTTP Service has been deployed during the
reporting period;

(i) A CSV file (comma separated values file) or othemf
approved by the Commission staff for each school or
library location to which Gigabit FTTP Service hlasen
deployed in satisfaction of this deployment coiahfi
information presented in substantially the fornfadwen in
the chart below?®

(iv)  Any explanatory notes as required;

(v) A description of the Company’s outreach to covered
schools and libraries to notify them of the avallgbof
Gigabit FTTP Service; and

(vi)  Any other information the Independent Complianc&def
determines is reasonably necessary to report oplanme
with this conditiont:®

18 The Company must provide LAT and LONG; howeveinformation for a column other

than LAT/LONG is unavailable for a given locatidhat column may be left blank.

19 Although this Condition refers to fiber deployrherithin or contiguous to “distribution
areas” ("DAs”"), that term relates to boundarieoagged with copper technology. For fiber, the
term equivalent to distribution area is a passp#cal network (“PON”) Serving Area (“PSA”").
(A PON “is a cabling system that uses optical fb@nd optical splitters to deliver services to
multiple access points.” Techopedia, Dictionary,
https://www.techopedia.com/definition/16009/passipical-network-por{last visited Aug. 21,
2018).) The PSA boundaries are often similar,fmtidentical to copper DA boundaries.
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B. COMPLIANCE REPORT — FTTP DEPLOYMENT
1. Introduction and Working Team

AT&T has a Working Team that oversees and coordgahplementation of this
Condition. This Working Team includes AT&T managatmpersonnel who, in the ordinary
course of business, lead AT&T’s FTTP expansionqutsjand have a proven track record of
developing and executing broadband expansion p¥&hg specified time frames. All
members of this Working Team have been trainedhttetstand what is required by this
Condition, including the buildout milestones and limitations on counting certain types of
Customer Locations towards satisfying this Conditio

The Condition requires AT&T to expand its FTTP c@age to reach a total of 8.3 million
Customer Locations by the end of 2018, 3.3 million more locations beyond the 2017
deployment mileston®. The condition also requires AT&T to offer speed45 Mbps or more
to at least 25.7 million locations by July 24, 2016, within four years of closing. As discussed
below, AT&T has already exceeded the end of yedB2ailestone for FTTP deployment in a
manner fully consistent with the Condition’s lintitans on counting certain types of Customer
Locations. In addition, as AT&T reported in it§tRiSemi-Annual Compliance Report, AT&T

[BEGIN CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION]

20 Merger Order Appendix B, § 111(2)(a)(ii).
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2. Total Deployment

AT&T is reporting a total deployment of FTTP see/io[BEGIN HIGHLY
CONFIDENTIAL INFORMATION] [END HIGHLY CONFIDENTIAL
INFORMATION] mass-market Customer Locations during the repoper@d, reaching a
total of[ BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END HIGHLY
CONFIDENTIAL INFORMATION] mass-market Customer Locations as of June 30,2018
A total of[ BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END
HIGHLY CONFIDENTIAL INFORMATION] greenfield Customer Locations are included in
this report. As explained in AT&T'’s Fifth Semi-Anal Compliance RepotBEGIN

HIGHLY CONFIDENTIAL INFORMATION]

2L As explained in AT&T’s prior compliance reporST&T, Commission staff and the ICO

have agreed upon a process that AT&T will use tmttowards the Condition those Customer
Locations to which FTTP has been deployed withimate multiple dwelling units (“MDUS").
SeeFifth Semi-Annual Compliance Report at 10 n.21yfle Semi-Annual Compliance Report
at 9 n.20; Third Semi-Annual Compliance ReportBil2; Letter from Maureen R. Jeffreys,
Counsel for AT&T Inc. to Marlene H. Dortch, Esqecsetary, FCC, MB Dkt No. 14-90 (Oct. 6,
2016) (“October 6, 2016 Letter”) (describing thegmaeters under which AT&T may count
towards the FTTP buildout requirements the indigidbustomer Locations within MDUs
regardless of whether AT&T has deployed FTTP sertaca particular MDU). However,
AT&T'’s sales databases are designed to track mestivhere AT&T currently can sell service,
and AT&T does not in the ordinary course of bussrteack and report the granular information
required to be reported in tierger Order Appendix B, 8 IlI(3)(ii), for MDU Customer
Locations where it has allocated fiber to an MDUldng but the MDU owner has not provided
consent for AT&T to deploy fiber to each Customercation within the MDU.Id.

Accordingly, in its prior compliance reports, AT&¥as not counted such Customer Locations in
the report or included such Customer Locationsxhilit 1. AT&T is still working on
implementing the process to report such Customeations pursuant to this Condition and
plans to include any such MDU Customer Location&iiore semi-annual reports.

10
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22 [END HIGHLY CONFIDENTIAL INFORMATION]
Approximately[BEGIN HIGHLY CONFIDENTIAL INFORMATION]
[END HIGHLY CONFIDENTIAL INFORMATION] of the total Customer Locations
reported are upgrades to FTTN technology that vedespeeds of 45 Mbps or higher as of the

Closing Date.[BEGIN CONFIDENTIAL INFORMATION]

23

[END
CONFIDENTIAL INFORMATION]
No CAF funds were used, received, or requested§TAin order to deploy FTTP to

these Customer Locatiofs.

22 IBEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION]
23 SeelCO Fifth Report at 17-18.

24 AT&T has excluded from the CSV file any constectFTTP customer location that is
located in a PSA that AT&T reported as eligible @AF | or CAF Il funding, whether or not
these CAF funds were used in whole or in part tastract that FTTP customer location.

11
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In addition, as AT&T reported in its Fifth Semi-Ama Compliance Report, AT&T

[BEGIN CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION]

3. CSV File Reporting on Each Customer Locatiof®
Exhibit 1 contains information for each of the tdaistomer Locations to which FTTP

service has been deployed in satisfaction of tlisd@tion as of June 30, 203.

25 AT&T has included the following information inetCSV file: Census Block Information;

Operating Company Number; Study Area Code; Comnamguage Location Identifier;
Latitude and Longitude of the Customer Locatiora(ifilable as of the end of the reporting
period); DA/PSA; the Service Address; City; Statgy Code; and the Service Address
Identification Number (a unique identification nuenkassigned to each Customer Location in
AT&T’s databases and systems in the ordinary coof$eisiness).

Exhibit 1 includes Customer Locations for which&lIT has deployed FTTP service as of
June 30, 2018, even if AT&T does not have latitadd longitude coordinates at this time. For
those Customer Locations where latitude and lodgittoordinates are not available for
inclusion in a compliance report, AT&T will providaose coordinates in a subsequent
compliance report when those coordinates becom&abiain AT&T’s ordinary course
databasesSeeFifth Semi-Annual Compliance Report at 11 n.24gfHe Semi-Annual
Compliance Report at 11 n.23; Third Semi-Annual @lemce Report at 13-14; October 6, 2016
Letter at 3-4.

12
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As explained in AT&T’s Fifth Semi-Annual Complianégeport, AT&T has formally
documented and updated its FTTP reporting pro¢edsttuses to prepare the CSV file and
compliance reports for the FTTP Condition. Thigwoentation describes AT&T's data-
merging and quality control process, including specific data-field interrelationships and
queries used to track and report FTTP deployrflers in the prior reporting period, AT&T
will provide to the ICO, as a supplement to Exhibiadditional data about each Customer
Location to enable the ICO to verify that the repdrCustomer Locations are in compliance
with the Conditiorf® In addition, as in the prior reporting period, &I provided to the ICO a
summary of the data verification procedufi@EGIN CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION] in
completing the FTTP deployment data submissioAT$.T’s Fifth Semi-Annual Compliance

Report.

Footnote continued from previous page

26 The data provided in Exhibit 1 is obtained froM& s ordinary course databases, which

may be modified or corrected from time to time.r Egample, these databases are routinely
updated with changes, corrections, and improvead tiait may be obtained from the field as part
of the ongoing FTTP deployment process. Such @sdate common in greenfield locations
where changes routinely occur as part of the devedmt process, but database updates also
occur in locations where AT&T overbuilds fiber. @ardingly, the information provided in
Exhibit 1 for a particular Customer Location in aeporting period may be updated in a
subsequent reporting period. As explained in tfte Bemi-Annual Compliance Report, for
each compliance report, AT&T plans to provide imfiation for each of the total Customer
Locations to which AT&T has deployed FTTP servieesatisfaction of this Condition as of the
end of that reporting period based on the datdablaiin the ordinary course databases at that
time. SeeFifth Semi-Annual Compliance Report at 12 n.25.

27 Id. at 12.
28 AT&T will provide the ICO withiBEGIN CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION] for each Customer Location.

13
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C. COMPLIANCE REPORT - GIGABIT OFFERS TO COVERED E-RAT E
ELIGIBLE SCHOOLS AND LIBRARIES

1. Introduction and Working Team

AT&T has a Working Team to oversee and coordinategiance with the Condition
requiring AT&T to offer 1 Gbps FTTP Service to cose E-rate eligible schools and libraries
(“E-rate Condition”). This Working Team include§ &T senior managers who, in the ordinary
course of business, oversee AT&T’s business-lengddband internet access services and its
participation in the E-rate program.

The E-rate Condition, like the E-rate program ftsslcentered on the Commission’s
Form 470 process. The E-rate fiscal year (refetwess a “Funding Year”) runs from July 1st to
June 30th. Under the Commission’s proceduresyithgial schools and libraries, school
districts, library systems, buying consortia aratest may post a Form 470 for an upcoming
Funding Year until approximately February/April (tEte Bidding Season”), seeking bids for a
contract that typically would begin the followingly 1st. For example, these entities post Form
470s from about October 2017 to February 22, 264 8dntracts for which E-rate funding will
not begin until July 1, 2018. Thus, if awarded,&Twill begin providing E-rate eligible
service under the E-rate Condition pursuant to Cimsion ruleé’ for any Form 470s to which
AT&T responded during this reporting period on fieaJuly 1, 2018, depending on the
customer’s desired due date.

As discussed in the sections that follow, AT&T @anplying with this Condition by (1)

identifying covered schools and libraries locatdwere AT&T plans to have deployed FTTP

29 47 C.F.R. § 54.507(d)(2).

14
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services by the end of the first half of 201.8.( the beginning of the new E-rate funding year);
(2) responding to all Form 470s seeking bids f@idabit FTTP Service to any such covered
school or library® (3) deploying as requested 1 Gigabit FTTP Serdcany bid awarded for

that service by a covered school or library; andc@hducting affirmative and adequate outreach
to make covered schools and libraries aware obpp@rtunity to purchase 1 Gigabit FTTP

Services.

2. Methodology for Identifying “Covered Schools and Lbraries” **

The E-rate Condition requires AT&T “to offer 1 GbB$STP Service . . . to any E-rate
eligible school or library located within or contigus to a DA in which the Company deploys
FTTP-based servicé® For purposes of compliance with this Conditiominiy the 2017-2018
E-rate Bidding Season for Funding Year 2018, AT&pleed the same methodology for
identifying covered schools and libraries descrilmethe Fifth Semi-Annual Compliance

Report®® Specifically, AT&T compiled a list of fiber rous¥ that include PSAs where AT&T

30 schools and libraries typically purchase comnatmioadband services with a quaranteed
guality of service.[BEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY
CONFIDENTIAL INFORMATION]

31 As explained in AT&T’s prior compliance repor&T&T has formally documented and
updated its mapping methodology for identifying ed schools and libraries within and
contiguous to AT&T’'s FTTP deploymentee, e.g.Fifth Semi-Annual Compliance Report at
15 n.33.

32 Merger Order Appendix B, § 111(2)(d).
% Fifth Semi-Annual Compliance Report at 14-15.

AT&T's wire centers are divided into multiple @broutes. Multiple PSAs make up a fiber
route.

34
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had deployed FTTP-based service or planned to gé@id P by June 30, 2018. Using the most
recently available Universal Service Administratvempany (“USAC”) data, AT&T identified
all of the E-rate eligible individual schools aiior&ries locateavithin those fiber routes, which
is approximatelyBEGIN HIGHLY CONFIDENTIAL INFORMATION] [END
HIGHLY CONFIDENTIAL INFORMATION] schools and libraries. Because multiple PSAs
make up a fiber route, this methodology sweeps baslbnd what the Condition requires.

As discussed in the sections that follow, AT&T lasd this list of “covered schools and

libraries” for purposes of responding to Form 488eking bids for 1 Gigabit FTTP Service.

3. Process for Responding to Form 4763

The existing E-rate sales team is responsibleesponding to the Form 470s received
from covered schools and libraries. AT&T has ingdgd the requirements of this Condition into
the processes it uses in the ordinary course ohéss to respond to Form 470s, and has overlaid
additional processes to ensure compliance witlCaadition.

During the reporting period, the Working Team uselmost recent list of covered
schools and libraries identified using the methodgldescribed above and compared these
covered school and library addresses to the adelrdisted for the E-rate school and library

locations that have registered as participanteerB-rate program. AT&T searched the USAC

% As explained in AT&T'’s prior compliance reporST&T has formally documented and

updated its procedures for responding to bids fconered schools and librarieSee, e.g.Fifth
Semi-Annual Compliance Report at 16 n.35.
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database for the Billed Entity Numbers (“‘BENs”) fodividual schools and librari€$. For each
matching address, the BEN of the individual coveselibol and library was identified and
captured. AT&T further researched the databasketermine whether any such individual
covered school or library location was part of lacga district or library system (“Parent Entity”)
that might itself file a Form 470 under which theéividual covered school or library might
purchase E-rate services and, if found, capturedPdrent Entity BEN. AT&T then flagged all
of the identified BENs, approximateBEGIN HIGHLY CONFIDENTIAL
INFORMATION] [END HIGHLY CONFIDENTIAL INFORMATION] BENS, and
loaded them into the system used in AT&T’s ordinemyrse of business to respond to Form
470s. This system flags any of these BENSs thatg@&®rm 470 with a positive indicator, which
is then reviewed to determine if the specificshaf tequest meet the Condition requirements.

For consortia, after a consortium posts a FormidisOnecessary for AT&T to review the
consortium’s Form 470 to determine the school gistor library systems that are members of
that consortium, and then manually identify whetey individual covered school or library is a
member of those school districts or library systems

For the 2017-2018 E-rate Bidding Season, AT&T usedlist of BENSs corresponding to
individual covered schools and libraries, schostratits, and library systems, supplemented by
the review of consortia Form 470s, to search fgrfeorm 470 posted by these entities. Then,
AT&T offered 1 Gigabit FTTP Service in responsetty Form 470 seeking bids for 1 Gigabit

FTTP Service filed by one of the BENs identified floe covered schools and libraries, school

% Universal Service Administrative Co., Schools aitttaries, Tools, Entity Download Tool,

https://data.usac.org/publicreports/EntityDownldadity/Download(last visited Aug. 21,
2018).
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districts, library systems, or consortia. In parar, AT&T responded to requests from covered
schools and libraries that included a speed of AsGthere the “Service Type” designated on the
Form 470 equals “Internet Access and/or Telecomoatioins” and “Function” equals “Internet
Access and Transport Bundled.”

USAC recently issued updated guidance, which neacth Applicants to select “Leased
Lit Fiber (with or without internet access)” frommet Form 470 drop-down and to indicate
“Internet Access” in the narrative and/or RFP &éd) when seeking a bundfe Going forward,
the Internet Access and Transport Bundle categoty be used for non-fiber based requests
only and therefore is no longer a service coverethe Condition.

Based on this recent USAC guidance, for the 20130 rate Bidding Season AT&T
will review Form 470s, including the narrative amdRFP (if there is one), only in the “Leased
Lit Fiber (with or without internet access)” categto determine if an Internet Access bundle
seeking 1 Gbps service is requested. As recomrdemngehe ICO’® AT&T has updated its

process document to conform to the guidance isbyddSAC.

37 In August 2017, USAC released guidance to addhessequirement that Applicants who

seek Dark Fiber solutions must also seek a Leagddder solution. USAC, News Brief,
Simplified Drop-Down Options for Eligible Services FY2018 FCC Form 470,
https://www.usac.org/sl/tools/news-briefs/previespe?id=786 Aug. 22, 2017); USAC, News
Brief, New Drop-Down Options in EPC for Completitige FCC Form 470,
https://www.usac.org/sl/tools/news-briefs/previespe?id=788 Aug. 25, 2017). However,
throughout the 2017-2018 season, AT&T continuedepond to requests from covered schools
or libraries for Internet Access and Transport Beddhat included a 1 Gbps speed, whether or
not there was a Leased Lit Fiber request.

3 USAC, News Brief, FY2019 FCC Form 47- Availabie duly 1,
https://www.usac.org/sl/tools/news-briefs/previespe?id=839June 29, 2018).

39 SedCO Fifth Report at 35.
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4. List of Schools and Libraries to which AT&T Has Provided Bids
Exhibit 2.a contains a list BEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION]  Form 470s to which AT&T has,
during the period from January 1, 2018 to June2BQ8, provided a bid to serve a covered
school or library with 1 Gigabit FTTP Services ahgrithe 2018 E-rate Funding Year. Exhibit
2.a also contains links to the FCC Form 470 astetith each such bid, and information
about the monthly recurring charges and any speoiatruction charges associated with each
such bid. Exhibit 3 contains copies of the FCCnirdi70s listed in Exhibit 2.a.

Above and beyond this Condition, AT&T has respontied-rate Form 470s from
covered schools and libraries that sought bid$iher-based services that are not expressly
covered by this Condition. Detailed informatioroabsuch bids and services is not included in

this report.

5. Total Deployment and CSV File
The Condition requires AT&T to provide informatiabout “each school or library
location to which Gigabit FTTP Service has beenalegal in satisfaction of this deployment
condition.” As explained above and in AT&T’s FifBemi-Annual Compliance Report, the E-
rate Funding Year and contracts for 1 Gbps FTT#ceawarded under the E-rate program run
from July 1st to June 30th, and service provideus generally do not begin to provide E-rate

supported service until July 18t. Thus, this reporting period, January 1 to June28a8, covers

%0 SeeFifth Semi-Annual Compliance Report at 17-18.
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any deployment pursuant to this Condition durirgggbcond half of the 2017 E-rate Funding
Year.

Exhibit 2.b is a CSV file that contains informattbfor each covered school or library
location to which 1 Gigabit FTTP Service has beeplalyed in satisfaction of the Condition
between January 1, 2018 to June 30, Z818.

As explained in AT&T’s Fifth Semi-Annual Complianéeeport, while AT&T is the
largest provider in the E-rate program of all netwand voice services, AT&T often serves high
speed internet needs for covered schools andildsrémrough solutions that are not funded
through E-rate and/or not covered by the Conditiocordingly, there are multiple reasons
why AT&T may have few reportable deployments ofifjdbit FTTP Service during a reporting
period?® For example, in several states within AT&T’s 24te wireline service area, there are
state institutions that procure an internet backbiesigned to deliver broadband service to
anchor institutions, including schools and librayiehich reduces the number of schools and
libraries seeking to purchase commercial ISP sesvidn addition, schools and libraries often
seek bids for a range of speeds. Thus, AT&T maghiosen as the internet access provider for a

Form 470 which it reported as being covered byGbadition, but the institution may choose to

*1 " The Condition requires AT&T to include the follwg information in the CSV file: Census

Block Information; Operating Company Number; Studyea Code; Common Language
Location Identifier; Latitude; Longitude; Name; Bist Name; Monthly Charge; and Special
Construction ChargeMerger Order Appendix B, 8 111(3)(b)(ii)-(iii).

42 AT&T has included covered schools and librarigsiibich AT&T installed 1 Gigabit
FTTP Service during the reporting period, evenbilehas not yet been rendered. In these
instances, Exhibit 2.b does not reflect any “chaygand AT&T has provided an explanatory
note to reflect that charges will be provided obiténg commences.

43 SeeFifth Semi-Annual Compliance Report at 18-20.
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utilize service at a speed either above or beld@ighbit, which service deployment would not
be reportable under the Condition. And even ifdbeered school or library purchases internet
access service from AT&T and elects to install gabit FTTP Service, the customer may
require that service to be delivered at a locatiolocations that are not within or contiguous to
AT&T’s FTTP deployment, which again would not b@oetable under the Condition. Finally,
AT&T faces competition from other private interragicess service providers and may not have

been chosen as the internet access provider.

6. Outreach

AT&T has an existing sales channel responsibldai@er state and local government and
education customers, including schools and libsari®T&T also has a separate sales channel
responsible for smaller local government and edocaustomers, again including schools and
libraries. AT&T’s sales channels provide informatiabout available E-rate products and
services to potential customers in the ordinarys®of business.

Building on AT&T'’s established efforts to make ppestive school and library
customers aware of the opportunity to purchaset&services, AT&T has implemented
additional outreach to inform covered schools amcties about AT&T’s 1 Gigabit FTTP
Service offer pursuant to this Condition. As déssut below, AT&T is reaching out to schools
and libraries within AT&T’s wireline footprint via direct mail and email campaign, and by
providing information about its 1 Gigabit FTTP Sees to all schools and libraries to which
AT&T has won a bid to provide service through theake program.

Direct Mail and Email Outreach AT&T commenced outreach for the E-rate Funding

Year beginning July 1, 2018 during the prior repgrperiod. As described in AT&T'’s Fifth
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Semi-Annual Compliance Report, as part of thiseath, AT&T sent direct mail
communications intended to reach all schools andriies in AT&T’s wireline footprint?

During this reporting period, AT&T implemented aid&tional email campaign, whereby AT&T
will send email notices in April, July, and Novemlvath the goal to effectively communicate
AT&T's 1 Gigabit FTTP service expansion with moadust internet services to more locations;
expand communications to a much larger audienselafol and library decisions-makers; and
increase AT&T's ability to measure outreach effeetiess. As part of this campaign, during this
reporting period, AT&T sent an email to school dibdary representatives in its wireline
footprint for which AT&T had a valid email addresk total, AT&T sent the email
communication t@approximate)fBEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION]  school and library recipients.
Over[BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END HIGHLY
CONFIDENTIAL INFORMATION] emails were opened during this first email campaign
sample copy of the email is attached as Exhibit 4.

E-rate Services Welcome Packag&’hen AT&T receives a Funding Commitment
Decision Letter from USAC with respect to any Eeratigible service, AT&T sends a welcome
package email and instructions to the E-rate custamith information about AT&T’s E-rate
products and services. AT&T includes informatidioat the 1 Gigabit FTTP Service in this

welcome email stating that: “AT&T is pleased téoimm you that we are expanding our fiber

*  Fifth Semi-Annual Compliance Report at 21-22. AT previously reported, in total,
AT&T sent the direct mail communication to oyBEGIN HIGHLY CONFIDENTIAL
INFORMATION] [END HIGHLY CONFIDENTIAL INFORMATION] schools
and libraries listed in the USAC database and Matidelecommunications & Information
Administration (“NTIA”) broadband mapping datéd.
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based Internet Access services into new areas degty AT&T may have an FTTP Internet
Access service with high-broadband capacity, indgd G in your area.” The welcome email
further includes a link to the AT&T E-rate websited an online form to request information.
[l. NON-DISCRIMINATORY USAGE-BASED PRACTICES
A. STATEMENT OF THE CONDITION
1. Condition

a. In the application of usage-based allowances oerotétail terms
and conditions for Fixed Broadband Internet Accgssvice, the
Company shall not discriminate in favor of its owideo
Programming Service, including Company-operatednenVideo
Programming service or any Company “TV Everywhesetvice
(whether operated by AT&T’s U-verse service, DIRBCDr the
equivalent), or any content or application avagatbirough its own
Video Programming services, including through tikensption of
one or more of its own Video Programming servigesnf usage-
based allowances. For the avoidance of doubt andistent with
such prohibition, this condition does not prohithie Company
from offering discounts for integrated bundles lo¢ tCompany’s
U-verse or DIRECTV satellite Video Programming s$egvor
rebranded offerings of these services with the Gomis Fixed
Broadband Internet Access Services.

2. Reporting

a. The Company shall submit a report in accordancé e filing
and service requirements set forth in Section VIhérein on a
semi-annual basis that details its compliance whik condition,
with the first such report to be submitted six (@nths after the
Closing Date, which will include at least the folimg: a
description of all terms and conditions associatt its usage-

% SeeAT&T, AT&T E-rate, Contact an Expert,
https://www.corp.att.com/erate/contact/contact.last visited Aug. 21, 2018).
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based allowances and any other information the pe&deent
Compliance Officer determines is reasonably necg$eaeport as
required by this condition.

B. COMPLIANCE REPORT
1. Introduction and Working Team

AT&T has a Working Team that oversees and coordsiabmpliance with the Non-
Discriminatory Usage-Based Practices Conditione Working Team is composed of officers
and senior managers who, in the ordinary courgeisiness, oversee the development of
AT&T’s retail terms and conditions for its Fixeddadband Internet Access Service. AT&T's
businesses are subject to a wide variety of reguyaequirements and, in the ordinary course of
business, AT&T has developed processes to ensatr@ribposals that may implicate such
regulations are subject to review before AT&T pexteto any marketplace actions. AT&T is
using similar procedures to implement and ensutedunpliance with this Condition. As
previously explained, AT&T also has conducted tragrsessions regarding the requirements of
this Condition for personnel involved in the deyaitent of the products and services covered by
the Condition, including Working Team members, campofficers, senior-level managers,
attorneys, and new personfiélAs required by the Condition, in the applicatafrusage-based
allowances or other retail terms and conditionsFiged Broadband Internet Access Service,

AT&T has not discriminated in favor of its own Vé&rogramming Service. Accordingly,

*® " First Semi-Annual Compliance Report at 31; Sec®arhi-Annual Compliance Report at

26; Third Semi-Annual Compliance Report at 25-26yifth Semi-Annual Compliance Report at
23; Fifth Semi-Annual Compliance Report at 23-24.
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AT&T has been in full compliance with this Condniduring the time period covered in this
report.
2. Terms and Conditions Associated with AT&T's Usage-Bsed
Allowances
AT&T has established monthly usage allowances donesof its internet access services.

The usage allowances specify the amount of datac#imbe used in a customer’s monthly
billing cycle before overage usage charges aresssde Effective during the entire reporting
period, the current monthly usage allowances are:

* 150 GB for AT&T DSL service

« 170 GB for Fixed Wireless Interfét

1 TB for AT&T Internetfor speed tiers between 768 kbps and 500 Mbps

* Unlimited usage for AT&T Internet service for th&sbps speed tier

« Unlimited usage is available on AT&T Internet seevfor $30/montti® or for customers
bundling new or existing AT&T Internet service (etlthan AT&T DSL or Fixed
Wireless Internet) with their new or existing AT&Tdeo (DIRECTV or U-verse TV)
services on a combined bill at no additional chdegdiscount of $30/month as a benefit
of bundling)

AT&T uses the following procedures to notify its &T Internet, DSL and Fixed
Wireless Internet service customers when their datgsumption approaches their data
allowances to enable them to avoid additional ushgeges. These procedures typically provide

a customer at least seven email notifications leetloe customer is billed for any usage above

*” The monthly usage allowance for AT&T Fixed Wissdnternet increased from 160 GB to
170 GB effective January 1, 2018.

48 Unlimited internet data is not available to DSLFixed Wireless Internet customers.
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her data plan’s allowandé. The first time a subscriber’s usage exceeds ke plan, she

receives an email notification describing the usagasurement plan and process, informing her
that she will not be billed for the usage, and ptioyg a link to the usage website. Ina
subsequent monthly billing cycle in which a custosasage level approaches her data
allowance for the second time, AT&T sends the austograce email notifications when her
usage reaches 65 percent, 90 percent, and 100hpefdbe usage threshold. These grace
notifications inform the customer that she is navinér second month of overage usage, but will
not be billed during this grace period. These gnaatifications again contain a link to the usage
website. In any subsequent billing cycle in whecbustomer’s usage level approaches the data
plan allowance for the third time, AT&T sends i email notifications when her usage
reaches 65 percent, 90 percent, and 100 percém olage threshold. These billing
notifications contain a link to the usage websitd amform the customer that she is in her third
month of overage usage and will be billed aftereexiing her usage allowance. At this point,
AT&T assesses overage charges for customers & afr&10 for each 50 GB of usage over the
monthly allowance, up to a maximum of $100 for AT &ernet, or $200 for DSL and Fixed
Wireless Internet. In any subsequent month in vthe customer’s usage exceeds the threshold
and the customer incurs overage billing, AT&T seadwmil notifications to the customahen

her usage reaches 75 percent and 100 percentlobearage bucket.

AT&T provides information regarding its usage alknwees on its publicly accessible

website atttp://www.att.com/internet-usagand customers may obtain additional information

9" This process does not apply to wireline inteaetess customers who have unlimited data

since there is no monthly data allowance that ocosr could potentially exceed.
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regarding usage through the AT&T Internet TermSeivice’® AT&T also provides customers
with access to various online tools to help themanstand and track their data usage, including
data calculators, FAQs, usage tracking reportsjrastductional videos. Customers also are
provided information about the usage allowancesrgds, and practices through AT&T's
advertising disclosures, order summaries, onligésteation website, and bills. Additional
information about the network practices, perforngacicaracteristics, and commercial terms of

AT&T’s broadband internet access services is abhalathttp://www.att.com/broadbandinfo

Customers also can check their data usage anytnAd &T’s online portal.

Exhibit 5 contains additional information on, anémples of, the publicly available
material and resources regarding AT&T’s usage alove practices. These include AT&T
Internet Terms of Service (in effect from Novemhh&r 2017 to the end of this reporting period);
AT&T’s Internet Consumer Fee Schedule (in effeonirDecember 1, 2017 through February 2,
2018; February 2, 2018 through April 1, 2018; aruilAL, 2018 to the end of this reporting
period); Broadband Information available on AT&Website; and screenshots of AT&T's
Online Data Calculator, Consumer Web Portals, arteOSummary pages.

3. Procedures for Reviewing Usage-Based Allowances aQther Offers
Implicating the Condition
AT&T has procedures to review all new products afidrs relating to its Fixed

Broadband Internet Access Service in the earlyestad product development to ensure that the

50 AT&T, AT&T Internet Terms of Servicehttps://www.att.com/shop/internet/att-internet-

terms-of-service.htn{llast visited Aug. 21, 2018)See alsdexhibit 5.a.ii, AT&T Internet Terms
of Service (in effect from Nov. 15, 2017 to the eridhis reporting period).
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terms and conditions of those products and offerspdy with the Non-Discriminatory Usage-
Based Practices Condition. Inthe ordinary coofdausiness, AT&T has robust procedures to
review all new offers, pricing and product enhaneats relating to its regulated services
(including Fixed Broadband Internet Access Serviogonfirm compliance with legal and
regulatory requirements. AT&T has incorporated ititese existing procedures an additional
review to ensure compliance with the Non-Discrinhimg Usage-Based Practices Condition.

In particular, AT&T has an established intake psscr review and approval of new
products and product enhancements. AT&T has irratpd a step in each of these processes to
ensure that relevant changes in the retail terrdcanditions of its Fixed Broadband Internet
Access Services are reviewed for compliance wigh@bndition. As part of these processes,
Working Team Leaders and AT&T Legal receive proploskers, pricing, and new products and
product enhancements and review such proposalstoethey comply with the Condition.

In addition, AT&T has established processes to enghat all usage-based allowances
associated with its Fixed Broadband Internet Ac&=swice comply with the Condition. Certain
Working Team members are responsible in the ordioaurse of business for developing or
modifying any usage-based allowances AT&T migheoih conjunction with Fixed Broadband
Internet Access Services. All such personnel masty the Working Team Leaders of any
proposed usage-based allowance offers, as wedlekstke guidance of the Program
Management Team and AT&T Legal to ensure compliavite the Condition, before

proceeding to introduce any such offer in the mignikee.
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V. DISCOUNTED BROADBAND SERVICES PROGRAM
A. STATEMENT OF THE CONDITION
1. Condition
Within nine (9) months of the Closing Date, the (@amy shall establish and commence
a program to substantially increase broadband amopt low-income households throughout
AT&T’s wireline footprint (the “Discounted BroadbdrServices Program”).

a. The Company shall offer wireline Broadband Interdetcess
Service with download speeds of at least 10 Mbpbere
technically available, to qualifying householdstie Company's
wireline footprint for no more than $10 per montk. 10 Mbps
wireline Broadband Internet Access Service is rathmically
available, the Company shall offer wireline Broaatbadnternet
Access Service with download speeds of at leastbpIMwhere
technically available, to qualifying householdstie Company’s
wireline footprint for no more than $10 per month.

b. Where AT&T has deployed broadband service at tgedp below
5 Mbps, the Company shall offer wireline Broadbdnternet
Access Service at speeds of at least 3 Mbps, wiaetenically
available, to qualifying households in the Companireline
footprint for no more than $5 per month.

C. Qualifying households are those where at least iodevidual
participates in the Supplemental Nutrition Assis@rProgram
("SNAP”), subject to annual recertification, ancatldo not have
outstanding debt for AT&T’s Fixed Broadband Intdrmeccess
Services that was incurred within the six (6) manghior to the
individual's request for services under the DisdednBroadband
Services Program or that is incurred for services/ided under
the Discounted Broadband Services Program anddlsatbject to
the Company’s ordinary debt collection procedures.

d. The Company shall offer the discounts set fortlhis condition
for at least four (4) years from the commencemehtthe
Discounted Broadband Services Program. Qualifyingseholds
who sign up for the Discounted Broadband Servicesyiam in
the fourth year of the Discounted Broadband Sesvieeogram
shall remain eligible for at least twelve (12) niwst
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Qualifying households shall not be required to pay installation
or modem charges or fees in order to participatidenDiscounted
Broadband Services Program.

For the period during which this condition is infeet, the
Company shall clearly and conspicuously market Riscounted
Broadband Services Program, including but not éndhitto
undertaking the following actions:

(i)

(ii)

Providing on the Company’s consumer-facing homepage
link to a webpage devoted to describing the Disbedin
Broadband Services Program; and

Ensuring that the Company's Customer Service
Representatives are trained prior to the commenceonfe
the program to inform consumers of the availabitifythe
Discounted Broadband Services Program offerings,
including pricing, and terms and conditions as dbed in
this condition.

The Company shall effectively engage in targeteeach efforts,
in coordination with schools and community-basedgaaizations
serving low-income individuals and families, indlogl, but not
limited to veterans, the elderly, and those who rasa-English
speaking, to adequately publicize the availabdityhe Discounted
Broadband Services Program, to ensure that quhlifidividuals
and households are informed about and have acwesthet
program. The Company shall make adjustments to@utseach
efforts in response to reasonable requests fronCtrmamission’s
Office of General Counsel and, at a minimum, shake the
following actions during each year that the progrsuin effect:

(i)

(ii)

(iii)

Promote the Discounted Broadband Services Program,
including through public service announcements |
have a minimum annual value of $15 million.

Distribute Discounted Broadband Services Program
information to at least twenty (20) organizatiohattwork
with low-income communities on a national and Ideakl.
Coordinate with state education departments an@l loc
school districts, including requesting that all@ahdistricts
within the Company’s wireline footprint include
information about the Discounted Broadband Services
Program with their communications to families invadce

of the school year, including in each communication
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(iv)

(v)

relating to the National School Lunch Program (“NPS),

as feasible and appropriate, to ensure that fesniinat
qualify for the NSLP are informed about the Disciaah
Broadband Services Program at the beginning o$theol
year and have the opportunity to register.

Provide appropriate promotional and collateral malsto

all public school districts within the Company’sreline
footprint and requesting that the materials beuidet in
NSLP mailings.

Educate school professionals about the Discounted
Broadband Services Program, including by conducting
outreach to various education-related associatsuecs as
parent-teacher associations and associations espnes
guidance counselors and social workers, in ordee&ch
those who are most likely to work closely with stats and
families.

Prospective participants shall be directed to a @ phone
number dedicated to the Discounted Broadband Ses\Rzogram
to verify eligibility. Qualifying callers shall béransferred to a
centralized order-entry center.

The Company shall submit a report in accordancé e filing
and service requirements set forth in Section VIhérein on a
semi-annual basis that includes a description ef @mpany’s
compliance with the condition, with the first suoéport to be
submitted six (6) months after the Closing Datéhe Teport shall
at least include the following:

(i)
(ii)

(iii)

The total number of households participating in the
Discounted Broadband Services Program;

A detailed description of outreach efforts madeirduthe
reporting period to publicize the Discounted Broauth
Services Program to schools and community-based
organizations, including a list of the communitysed
organizations participating, and representativargias of
the promotional and collateral materials providamat

An analysis of the effectiveness of the Discounted
Broadband Services Program, describing any adjudgtme
the Company has implemented during the reportingpge
or plans to implement to improve its effectiveness.

31



REDACTED--FOR PUBLIC INSPECTION

B. COMPLIANCE REPORT
1. Introduction & Working Team

AT&T launched the Discounted Broadband Servicegfamm, brandedccess from
AT&T, in April 2016°* The Program’s launch was praised by public istereganizations and
other stakeholders as an affordable broadbandmftiidow-income individuals and families.
AT&T’s extensive outreach initiative has been méhwverwhelming support from national,
state and local public and private organizatioiRsr example, the National Parent Teacher
Association’s (“PTA”) executive director has appdad the Program, announcing that the
National PTA is “pleased to team up with AT&T to powver families with the tools they need to
connect to the internet and support their childfsation at home>®

As of June 30, 2018, AT&T has contacted over 9@apizations that have agreed to
help promote the Program, with about 30 new orgaitias agreeing to assist during this
reporting period. More than two years since laymicd Program has connected even more low-
income Americans to the internet, helping to britlgeedigital divide. Indeed, the number of
participants in the Program has increased by niwne 40 percent since the prior reporting

period. As described below, based on its expeeidian the first two years of the Program,

®L The Condition required AT&T to establish and coemze the Program within nine months

of the Closing Date — on or before April 22, 201derger Order Appendix B, 8 VI(2).
2 geeSecond Semi-Annual Compliance Report at 46-48.

Press ReleasBlational PTA and AT&T Team Up to Help Close the Haark Gap,
National PTA (Jul. 20, 2017https://www.pta.org/home/About-National-Parent-Tresre
Association/PTA-Newsroom/news-1ist/2017/09/18/NaéibPTA-and-ATT-Team-Up-to-Help-
Close-the-Homework-Gap

53
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AT&T has implemented several changes during tipsrteng period designed to facilitate the
Program’s success and expansion.

This report provides a detailed description of AT&implementation of the Discounted
Broadband Services Program during the reportingp@emcluding: (i) discounted broadband
service offerings and eligibility criteria, (i) mber of participating households, (iii) marketing,
(iv) outreach efforts, participating community-bdseganizations, and examples of promotional
and collateral materials provided, and (v) an asialgf the effectiveness of the Program. As
discussed below, AT&T’s implementation, promotiand operation afccess from AT&TS in

full compliance with this Condition.

2. Broadband Service Offered and Qualifying Households
AT&T is offering Access from AT&Bervice plans for wireline Broadband Internet

Access Service at the download speeds and prieedisg in the Condition. As required by the
Condition, AT&T is offering the following servicéets and prices for the Discounted Broadband
Service, where technically available:

e 10 Mbps for $10/month;

« if 10 Mbps is not technically available, then 5 Mbpr $10/month; or

» if 5 Mbps is not technically available, then 3 Mi{pshere technically available) for

$5/month.

In addition, AT&T has expanded eligibility undeetAccess from AT&program to include

gualifying households that are unable to receiternet speed tiers of 3 Mbps and above.

*  AT&T has a Working Team to implement this Corwafiti This Working Team includes
AT&T senior managers who, in the ordinary courséusdiness, lead the development,
promotion, and operation of AT&T’s broadband inegraccess services. All members of this
Working Team have been trained to understand vghatguired by this Condition.
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Specifically, if a 3 Mbps speed tier is not teclatlic available, AT&T is offering the faster of
1.5 Mbps or 768 kbps where technically availabke$fs/month>>

AT&T operates a dedicated call center Aarcess from AT&Tor prospective participants
to apply for the Progranf. Agents at the dedicated call center both (1)fyevhether the
customer is eligible to participate in the DiscathBroadband Services Program and (2)
coordinate service installation, including deteriminwhat services are technically available at
that customer location.

With respect to Program eligibility, call centereats send, via regular mail, an
application for the prospective participant to cdetgto verify that the applicant’s household
contains at least one member who participates iAFSN AT&T also has made the application
available online. As noted by the ICO, “AT&T camiies to work on improving the application
experience for Access from AT&T customéf.”During this reporting period, AT&T
implemented even more changes to facilitate thdicggjon process including: (1) improving

mobile optimization and web design to make mollli@ation and supporting documentation

% SeeThird Semi-Annual Compliance Report at 34-35; Fo@emi-Annual Compliance

Report at 32-33; Fifth Semi-Annual Compliance Reépd33.

% gSeeSecond Semi-Annual Compliance Report at 35; T&ichi-Annual Compliance Report
at 35; Fourth Semi-Annual Compliance Report atRB8h Semi-Annual Compliance Report at
33. In addition to English- and Spanish-speakigpents at the Program’s dedicated call center,
AT&T supports other languages by engaging Langulage services. Language Line provides
live agent translation for over 240 languages. mgat the dedicated call center are able to
conference in a Language Line representative wbuiges real-time translation between the
agent and the customer.

> As of July 21, 2016Access from AT&Extended eligibility to include California residen
who participate in the California Supplemental Saéguncome (“SSI”) program as an
alternative to SNAP eligibility. Third Semi-Annu@bmpliance Report at 35 n.57.

% |CO Fifth Report at 55.See alsdrourth Semi-Annual Compliance Report at 33-34thFif
Semi-Annual Compliance Report at 34.
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uploads even easier for customers; (2) improviegpttocess to upload supporting
documentation and the image display of uploadedimheats; (3) enabling applicants to check
their application status online without the assistaof an agent; and (4) updating ecess

from AT&T website to clarify explanations of service avallah applying and checking
application status. In addition, AT&T improved thcess for customers coming back to the
Program after terminating service to expedite tloe@ss. AT&T also updated the application to
enable customers to identify that they can be dal®ut the Access prograffBEGIN

CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL
INFORMATION]

Customers may submit applications, together wifipsuting documentation to verify
participation in SNAP (such as a copy of their SNZseds), online, or via email, U.S. mail, or
fax.>® Agents review the application and supporting doeentation for completeness. Upon
completion of this review, AT&T notifies applicanby mail or via email whether their
applications have been approved and, if so, prewidem instructions on how to contact the
dedicated call center to order service. If anigppbn has been denied, AT&T provides the
reasons for that denial, which among other thingy bre due to lack of supporting

documentation, failure to provide all informaticaguested on the application, or failure to sign

% AT&T, Shop, Internet, Access from AT&T, at Step 2
https://www.att.com/shop/internet/access/index.Iftast visited Aug. 21, 2018) Access from
AT&T Website”).
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the application. As of August 2017, AT&T has aecated the process for addressing
applications that are denied preliminarily pendoogrection by allowing agents to email the
correction request to the prospective participatitar than send it by mail.

AT&T directs applicants with approved applicatidoscall the dedicated call center,
where agents confirm which service tieres, 10 Mbps at $10, 5 Mbps at $10, 3 Mbps at $5, or
1.5 Mbps or 768 kbps at $5 — is available at tlespective participant’s locatidfl. Specifically,
the agents have a loop qualification tool that pexthem to enter an address and determine the
services and speeds available at that locatiopro&pective participant can also check service
availability online for a preliminary determinati6h The agent then processes a service order,
which includes an automatic credit check. ForDiszounted Broadband Services Program,
AT&T [BEGIN CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION] , so that all qualifying prospective

participant&’ may obtain broadband service.

0 AT&T offers services under this Program wherestgch services are technically available,

as required by the Condition. As AT&T explainedhe First Semi-Annual Compliance Report,
there are a small number of DAs in which AT&T has deployed broadband internet access
services, and in the DAs in which AT&T has deployeghcy DSL services, there are a limited
number of locations at which AT&T cannot offer anternet access service to additional
customers, and thus services for the Program dar&eahnically available” in those areaSee
First Semi-Annual Compliance Report at 38.

1 Access from AT&Website at Step 1.

%2 Merger Order Appendix B, § VI(2)(c) (“Qualifying householdseathose . . . that do not
have outstanding debt for AT&T's Fixed Broadbanteinet Access Services that was incurred
within the six (6) months prior to the individuafsquest for services provided under the
Discounted Broadband Services Program and thabjeat to the Company’s ordinary debt
collection procedures.”).
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Finally, as required by the Condition, AT&T doed agsess any installation or modem
charges in order to participate in the DiscountesbBband Services Progr&mAT&T sends
customers who have completed the ordering proces§-astallation kit, with a router and user-
friendly installation instruction’ Instructions are available in English and Spaniak an
alternative to the self-installation process, AT&l send a technician to the customer’s

location at no cost to the customer.

3. Number of Households Participating
As of June 30, 2018: (i) a total BEGIN HIGHLY CONFIDENTIAL
INFORMATION] [END HIGHLY CONFIDENTIAL INFORMATION]  qualifying
households have subscribeddccess from AT&Tand (i) AT&T is providing discounted
broadband service through the Program to approrinfBEGIN HIGHLY
CONFIDENTIAL INFORMATION ] [END HIGHLY CONFIDENTIAL

INFORMATION] households.

®3  AT&T otherwise applies its existing terms and ditions in conjunction with these

services. Thus, for examplaccess from AT&FBervice plans are subject to the monthly usage
allowances described above, including the gracegand notifications provided to customers
before they are billed for any usage above an egiple monthly usage allowance. Customer
bills include the data usage limits that are apyhlie to the customerAccess from AT&T

service. Likewise, as with all of AT&T’s wirelinertsadband internet access services, AT&T will
repair or replace damaged equipment as AT&T deeosssary, except where the customer
owns the equipment or the equipment is damagedadile customer’s intentional acts or
negligence as determined by AT&T.

®  As recommended by the ICO, AT&T engages in ongeifforts to monitor and ensure that
a customer is not billed for such equipme8eelCO Fourth Report at 64. When AT&T
discovers instances of inadvertent charges, AT &ivaly takes steps to credit such customers
and ensure they are not charged improperly goingaial. [BEGIN CONFIDENTIAL
INFORMATION]

[END CONFIDENTIAL INFORMATION]
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4. Marketing
Website AT&T is marketing the Discounted Broadband Seesi Program by
prominently displaying on its customer-facing horgp a link to a webpage,

https://www.att.com/accesthat describes the Program and encourages ptospparticipants

to call a toll-free number to obtain more infornosatiabout AT&T’s Discounted Broadband
Service$® TheAccess from AT&Website clearly lays out step-by-step instructitomshow a
prospective participant can check to see if AT&ddmtband is available at her location;
determine whether she qualifies for the Prograseifice is available; and request serffcés
discussed below, AT&T has partnered with numerbud {parties to raise public awareness of
Access from AT&Tand established a partner portal, accessible &dink on theAccess from
AT&T Website, where participating organizations thateargaged in communications and
outreach can access promotional materials, applicataterials, email and social media
templates, and other resources to help share iatitwmabout the Program with their
constituents’

Toll-Free Numbers AT&T has English and Spanish toll-free numbdtadlish:
855.220.5211; Spanish: 855.220.5225) that are desdido the Discounted Broadband Services
Program. In addition, AT&T is supplementing thelidated toll-free numbers with additional
numbers for targeted marketing and to track thecéiffeness of its outreach efforts. These

numbers are directed to the dedicated call center.

5 AT&T, Shop, Access from AT&Thttps://www.att.com(last visited Aug. 21, 2018).
®  Access from AT&Website at Steps 1-3.
" 1d. at For Our Partners.
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Training Customer Service Representative3 &T has built upon its existing customer
care training programs to implement a specializahing program for the Discounted
Broadband Services Program. In addition to theairawareness training described in the
Second Semi-Annual Compliance Reg8®T&T is offering ongoing refresher trainings to
ensure Customer Service Representatives are aldre Discounted Broadband Services
Program and the dedicated call center, and knowthdvansfer customers to the dedicated call
center for information about the availability, @$; terms and conditions of the Program.

AT&T has continued to improve the training and ntonng of its Customer Service

Representative$BEGIN HIGHLY CONFIDENTIAL INFORMATION]

69

% SeeSecond Semi-Annual Compliance Report at 38.

%9 SeelCO Fifth Report at 71.
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O[END

HIGHLY CONFIDENTIAL INFORMATION]

5. Outreach and Awareness

AT&T continues to promotéccess from AT&Through the multi-pronged outreach
program required by the Condition.

Public Service Announcement8T&T is promotingAccess from AT&Through public
service announcements that have a minimum annlgd @4 $15 million, as required by the
Condition, and have aired on a variety of channetduding broadcast TV and radio, Hispanic
spot TV and radio, and StateNets Radio.

As discussed further below, in addition to satisfyihe public service announcement
requirement, AT&T also is advertising to patrondafllar General and Family Dollar stores in
areas wheréccess from AT&Bervices are availablé. During this reporting period, AT&T’s
Dollar General and Family Dollar store campaigngameon June 25, 2018 and ran for two
weeks. AT&T is planning to run two additional caaigms during the summer, each for a two-
week period beginning on July 23, 2018 and Aug0s2P18. As part of these campaigns, the
Access from AT&Dbffer is displayed on receipts when a SNAP EBTdsuused to pay for

purchases.

9 Further details on the quality assurance stetsAN&T has taken during the reporting

period to improve training for call center agents arovided in Exhibit 9.

L StateNets Radio is the exclusive representaitiefor the National Association of State
Radio Networks, which is comprised of 31 State Batktworks that include over 1,800 radio
stations across the countreeStateNets, Member Networks,
http://statenets.com/cms/index.php/member-netwarKkast visited Aug. 21, 2018).

2 Samples of these marketing materials are provi&xhibit 7.
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Distribute Information to At Least 20 Organization&T&T personnel are conducting
targeted outreach efforts directed at nationatlestand local private, government and quasi-
governmental organizations serving low-income imhlials and families — including households
with school children, veterans, the elderly, norgl&h-speakers, and minorities. National non-
profit organizations Connected Nation and Everyama€ assisting AT&T with these outreach
efforts’®

AT&T, with the assistance of EveryoneOn and Core@dation, has contacted many
organizations to provide information abddcess from AT&T Over 900 of the organizations
have agreed to promofecess from AT&Bmong the populations they serve, with
approximately 30 new organizations added to thellising this reporting periot. Of the new
partner organizations, about 77 percent provideises to minority organizations, 90 percent
provide services to low-income households, 13 perpmvide services to seniors, and 32
percent provide services to youth.

Participating organizations may obtain promoticanad collateral materials directly

through AT&T’s online partner portal, by contacti@@nnected Nation or EveryoneOn for

3 SeeFourth Semi-Annual Compliance Report at 39-40thFiemi-Annual Compliance
Report at 39-40.

4 Alist of organizations that have agreed to prtenthe Program is provided in Exhibit 6.
AT&T, with the assistance of Connected Nation, atiyudistributes materials about the
Program to these organizations. EveryoneOn algag®s organizations through outreach to its
local and national partners. After an organizatias agreed to promote the Program, it remains
on the list of participating organizations unldss drganization advises that it no longer plans to
participate. During this reporting period, AT&Ttdemined that, in Exhibit 8 to the Fifth Semi-
Annual Compliance Report, it had included in tls¢ dif organizations promoting the Program
some duplicate entries and a number of organizafmnwhich AT&T had not received
confirmation about their willingness to promote #r®gram. AT&T has removed those
organizations from the current list of organizasigmmovided as Exhibit 6 to this report.
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assistance or by ordering collateral via the guontal”®> Available materials include: a
promotional flyer, FAQ, checklist of materials neddo complete the application, email
templates, a poster, a promotional video, and tbgrBm launch press release and social media
verbiage’® Promotional materials are available in sevendaggs.’” Organizations supporting
AT&T’s outreach efforts downloaded or ordered hemgies of more than 66,000 pieces of
collateral during this reporting period.

National, State and Local Outreach

AT&T’s outreach efforts at the national, state &hl levels continue to achieve results.
Examples include:

» AT&T's Employee Resource Group, The NETwork - Blacktegrated
Communications Professionals (“The NETwork-BICRS)eated a 21-state outreach
program forAccess from AT&Twith an initial goal to have its members maked00,
contacts promoting the Program in 2017. NETworkBImet its “10K Touches”
commitment during the last reporting period andaexed its goal to making a total
of 50,000 contacts, “#50K Touches” by April of 201Buring this reporting period,
its members continued to attend community eventaise awareness éfccess from
AT&T, including participating in the Leadership STEMn&rence in Chicago and
the Martin Luther King Day Parade in Dallas in Jaryw2018.

» AT&T participated in a series of events to promateess from AT&Buring Digital
Inclusion Week, a week-long program co-hosted bgrfzmneOn and the Los Angeles
Public Library, on the importance of digital inclms and equity in Los Angeles,
California from May 7 to May 11, 2018.

> SeeAccess from AT&T, Account Sign Irhttps:/attaccess.rrd.coffast visited Aug. 21,
2018).

® sSamples of these collateral materials are praviddxhibit 7. During this reporting
period, AT&T updated the FAQ and social media vagkithat are included in the partner portal.

" The seven languages are English, Arabic, Chiréaitian Creole, Korean, Spanish, and
Vietnamese.

42



REDACTED--FOR PUBLIC INSPECTION

During this reporting period, OCA - Asian Pacifiankrican Advocates, a national
organization dedicated to advancing the well-beoigAsian Pacific Americans,
promotedAccess from AT&To members of the Asian Pacific American community
via its national constituency and through its locdlapters in Cleveland, San
Francisco, Sacramento, and Houston. Through tiach program, flyers and card
handouts were distributed at a wide variety of lasgents and festivals arficcess
from AT&T advertisements were included in the program bab&sibuted at the
events and festivals. OCA also includes a fullgpadvertisement foAccess from
AT&T in its monthly newsletters and biannual magazwwhjch is distributed
nationally to OCA members and affiliates.

In June 2018, Mid-South Minority Business CoundiNj, a Memphis, Tennessee-
based organization, invited representatives fron& ATo provide information about
Access from AT&Et its Economic Development Forum (EDF), whichhe largest
economic development conference in the mid-sodhEDF, AT&T representatives
met with youth attendees to provide information araterials about the Program.

Knoxville-Knox County CAC Office on Aging (TN), aagency that provides a wide
variety of programs and services intended to im@rthe quality of life for older
people, shared flyers with participants at multiptanmunity events in rural Knox
County and in Knoxville via their SNAP Senior Owteh Program. The agency also
distributesAccess from AT&Tmaterials at its digital skills training programeda
classes.

Workforce Solutions, Borderplex (TX), an organipatithat provides training to
jobseekers from disadvantaged communities who ddaee the skills necessary to
thrive in the workplace, promotedccess from AT&Tat its Quarterly Staff

Conference during this reporting period. In additio distributing collateral, the
agency presented information about the Program gproximately 170 staff

members. During the next reporting period, thenagds planning to host training
sessions to educate its case managers on how igh essnts with enrollment to

support with job searching.

Legacy Community Health (TX), a healthcare orgaimmrathat provides health care
and social services to Houstonians living in disadaged communities, began in
June 2018 includind\ccess from AT&T flyers in its packets that are distributed to
patients in its social services programs.
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Program Awareness and Community Events

As a stakeholder in the U.S. Department of Housimgd) Urban Development’s
(“HUD’s”) ConnectHome Initiative, now branded “CoentHome USA® AT&T has agreed to
conduct 20 Program awareness and enrollment eweoagstain ConnectHome USA
communities within the AT&T 21-state wireline fooigt by the end of 201& During this
reporting period, AT&T conducted 6 events in 6 camities®® EveryoneOn is leading the
expansion of the ConnectHome USA, “with the goat@inecting 350,000 people living in
[HUD]-assisted housing by 2020,” and is continuiogprromoteAccess from AT&T this role®

Separate and apart from the 20 ConnectHome USA@mogwareness and enrollment
events described above, with the assistance oMEmketing Arm, AT&T also plans to conduct
a series of 8 to 10 events during the next rempperiod at different community locations (such

as YMCAs, senior centers and local schools) foallé@milies and organizations.

8 SeeThird Semi-Annual Compliance Report at 43-44; Fo@emi-Annual Compliance

Report at 42-43; Fifth Semi-Annual Compliance Reépd# 3.

9 AT&T has engaged The Marketing Arm, a marketing promotion agency, to assist with
conductingAccess from AT&Dutreach events. AT&T conducted a total of 30 IGmiHome
USA program awareness and enrollment events in.28&@éFifth Semi-Annual Compliance
Report at 43.

8 These communities include the following: BrowtigyiTexas; Little Rock, Arkansas;
Edinberg, Texas; Lacoochee, Florida; Hudson, Rgrashd Greensboro, North CarolinGee
alsoFourth Semi-Annual Compliance Report at 42 n.8fth[Semi-Annual Compliance Report
at 43 n.83.

8 Fourth Semi-Annual Compliance Report at 42-48hF$emi-Annual Compliance Report at
43-44. On August 21, 2017, EveryoneOn announcecdidition of 30 new communities to the
ConnectHome USA initiative&SeePress Release, 30 New Communities to Join ConoeaatH
Nation Initiative (Aug. 21, 2017https://everyoneon.org/2017/08/21/30-new-commustitee
join-connecthome-nation-initiative20 of which are located within AT&T’s 21-stateraline
footprint.
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EveryoneOn and Connected Nation Activities

EveryoneOn continued to condwitreach to its local and national partners, ingiti
them to promote the Program in various ways, inagidistributingAccess from AT&T
collateral and hosting enroliment activitfsFrom January 1, 2018 to June 30, 2018,
EveryoneOn promote#iccess from AT&Tn 16 separate conferences and presentation$iimgac
an estimated 630 attendees. EveryoneOn also $&ogeam flyer to approximately 3,000
assisted living facilities in Florida, and contatf@®eniorNet, a nonprofit organization that
provides older adults education and access to ctanfrchnologies, via email to request that
they share information about the Program with themnstituents. As part of EveryoneOn'’s local
outreach efforts during this reporting period,atchsix enrollment events to facilitate enrollment
in Access from AT&Twhere over 260 individuals learned about the Rnog Additionally,
Access from AT&Eontinued to be featured on EveryoneOn’s offeatorctool, which is used
by diverse audiences to find low-cost internet iserand device offers through a zip code
search.

During this reporting period, Connected Nation gured to manage information and
collateral requests from third-party organizatians|uding responding to email inquiries and
maintaining a dedicated phone number specificédtogram. In June 2018, Connected Nation
sent an email to th&ccess from AT&partner organizations to thank them for their panghip,

to resend the links to the partner portal and terid, and to request their feedback about their

82 Second Semi-Annual Compliance Report at 41; TRchi-Annual Compliance Report at

43; Fourth Semi-Annual Compliance Report at 44hFemi-Annual Compliance Report at 44-
45.
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experience with the Program. Connected Nation adéed to be advised if the organization no
longer plans to participate.

Connected Nation also surveyed organizations aatiog in the Program about the
promotional activities they conducted and provigeolress reports and data to AT&T on such
outreach effort&® Connected Nation reports that organizations adiéédeen January 1, 2018
through June 30, 2018 support an estimated 43 @0€ueners. Based on survey responses from
existing and new organizations, during this repgrperiod, Connected Nation estimates the
Access from AT&Ppartner organizations that responded to the sisgaye-newsletters with
information about the Program to more than 2,7@{prents, distributed print newsletters with
information about the Program to about 1,600 recis, distributed information at events with
approximately 1,400 attendees, and have had als@usdcial media impressiofisin addition,
Connected Nation reports that it processed 25 stgdier print collateral of over 20,000 flyéts.

Coordination with and Distribution of Promotionahd Collateral Materials to State
Education Departments and School Distric&T&T continues to promotéccess from AT&T
to school districts and education professionals.Jine 12, 2018, AT&T sent letters to public
school districts located within its 21-state winelifootprint, providing details aboAtcess from
AT&T, requesting that information about the Prograrplaeed in National School Lunch

Program packets, and giving examples of how thteicti€an help promote the Program,

8 A Connected Nation report for the period endinge)30, 2018 is provided in Exhibit 8.

Samples of these collateral materials are coediaiim Exhibit 8.
8  SeeExhibit 8 at page 8, Table 6.
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including a copy of a Program fly&t. The letter also invited school district admirastrs to

attend a webinar to be held by EveryoneOn in cialé&arn more about the Program. On June
13, 2018, AT&T sent emails containing similar infation to school district administrators
whose email addresses were available to AF&Dn June 25, 2018, EveryoneOn sent another
email to school district administrators, invitifget to attend one of the three webinars about the
Access program scheduled for JEfly.

During this reporting period, EveryoneOn condudidphone outreach to over 1,000
school districts abouAccess from AT&Treaching over 450 of those called and providimasée
districts with information about the Program.

Educate School Professional&T&T is working with key national education-related
associations and advocacy groups representing eascguidance counselors, and social
workers — such as Family, Carrier and Communitydiees of America (“FCCLA”), National
PTA, American School Counseling Association, anddiee of United Latin American Citizens
("LULAC") —to gain assistance in disseminating the Progeaild among the populations

these organizations serve.

8 A copy of the letter and the flyer that accomparthe letter are contained in Exhibit 7.

A copy of the email is contained in Exhibit 7.
8 SeeExhibit 7.

8 Education-related organizations that have agreedsist in promoting the Program are
included in Exhibit 6, and sample promotional miaierare in Exhibit 7.
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AT&T worked with the National PTA to conduct outokato school districts during the
2017-2018 school yedf. As part of the collaboration, National PTA taegtocal PTAs across
AT&T’s 21-state wireline footprint to share inforti@n aboutAccess from AT&Tor eligible
participants, as well as other information abogitdi learning and resources available to support
internet access for eligible participants. PTA basimitted to provide grants to three regional
PTAs to provide onsite opportunities for familiesenroll in Access from AT&T during back to
school events in their communities. During thisaring period, AT&T also attended the 2018
National PTA Convention and Expo from June 21 teeJ23, 2018. In addition to distributing
collateral, AT&T presented information about thedham at the conference. Over 400
registrants from AT&T’s 21-state wireline footprwere invited to attend a session on how to
support the Program through their local PTA. NadidPTA’s 21-state outreach also includes
social media, segmented emails, and a recordedharefur on-demand viewing by local PTA
leaders and the families they serve.

In October 2017, the FCCLA announced that it waddtinue its partnership with
AT&T to promote the Program. Since that time, 88l FCCLA chapters and 13 state
associations have participated in promotional amdlenent activities for Access from AT&T.
These FCCLA chapters and state associations reacbechbined total of more than 23,000
people since January 1, 2018 through FCCLA’s Statelership Conferences and in local
communities. FCCLA also has produced multiple ameements to promote its AT&T Access

partnership between November 2017 and April 20BBCLA placed these promotional pieces

% AT&T also worked with the National PTA to condwaitreach to school districts during the

2016-2017 school yeaiSeeThird Semi-Annual Compliance Report at 47-48; Ho@emi-
Annual Compliance Report at 47; Fifth Semi-Annuahipliance Report at 48-49.
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in FCCLA’s weekly Fast Facts e-newsletter, weekt& Advisor Update e-newsletter, social
media pages, website, and the 2018 January/Febandr2018 March/April issues of FCCLA’s

official national magazine, among others.

6. Analysis of Effectiveness of Program

AT&T knows that an “affordable home internet cortiiat is vital to promote digital
inclusion—making it possible for students to cortpleomework and families to apply for jobs,
keep in touch with family and friends and so mudreri®* That is why AT&T is “proud to
play a part in helping to narrow the digital dividg providing low-cost internet options for
families who need it the most and providing toald aesources for everyone to have a safe
experience online® As of June 30, 2018, AT&T has receM&EGIN HIGHLY
CONFIDENTIAL INFORMATION] [END HIGHLY CONFIDENTIAL
INFORMATION] calls from prospective participanf& EGIN HIGHLY CONFIDENTIAL
INFORMATION] [END HIGHLY CONFIDENTIAL
INFORMATION] unique views on thé@ccess from AT&Website, andBEGIN HIGHLY
CONFIDENTIAL INFORMATION] [END HIGHLY CONFIDENTIAL
INFORMATION] visits to the “Apply Now Link.”

AT&T’s national, state and local efforts to enlmitreach partners that work with low-

income communities have continued to exceed thalilon’s requirements. As explained

%1 Press Releasblational PTA and AT&T Team Up to Help Close the aork Gap,

National PTA (Jul. 20, 2017https://www.pta.org/home/About-National-Parent-Tresre
Association/PTA-Newsroom/news-1ist/2017/09/18/NadibPTA-and-ATT-Team-Up-to-Help-
Close-the-Homework-Gap

%2 AT&T California, Blog PostHelping Households ‘Spring into Acceéapr. 28, 2017),
https://engage.att.com/california/blog/?Postld=3900
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above, as of June 30, 2018, over 900 organizahiaus agreed to promote the Program among
the populations they ser¥®.Subscriber enroliment throughout AT&T'’s wirelif@otprint, in
part, reflects the breadth of AT&T’s outreach etffor

A considerable amount of work has gone into thel@mentation and operation of
Access from AT&Bnd the outreach campaign to build awareness abeutew Program.
While AT&T is extremely proud of what it has accdiped in just over two years, AT&T is
continuing to take steps to help ensure the suadabe Program and facilitate its expansion.
As recognized by the ICO, “AT&T is committed to thaccess of the DBS Prograrii.”

As of June 30, 2018, AT&T is providing discountedddband service through the
Program to approximate[BEGIN HIGHLY CONFIDENTIAL INFORMATION]
[END HIGHLY CONFIDENTIAL INFORMATION] qualifying households. Of these
households, the vast majority are provisioned enfhnetwork. Of the IP-based customers,
about[BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END HIGHLY
CONFIDENTIAL INFORMATION] are receiving AT&T’s 10 Mbps service tier at ecprof
$10/month. Program outreach and awareness efavis resulted ilccess from AT&T
subscribers in all 21-states in the wireline breamtbservices footprint. Customer applications
indicate that approximate[BEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION] of respondents heard about
Access from AT&Tia our promotional or outreach efforts. The nembf subscribers has

increased steadily as awareness of the Progranmaeasatto grow, and through AT&T's efforts

% Alist of these organizations is provided in EbihB.

% |CO Fifth Report at 75.
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to improve the enrollment process, as describem\belndeed, since the prior reporting period,
the number of subscribers has increased by [BEGIN HIGHLY CONFIDENTIAL
INFORMATION] [END HIGHLY CONFIDENTIAL INFORMATION]

subscribers.

AT&T also has taken steps to attract more subsibed expand the Program. As
described in the prior compliance repdR#&T&T extended eligibility for the Program to
California residents who participate in the Caliiar SSI program as an alternative to SNAP
eligibility. ° California residents who participate in the Qafifia SSI program may not also
claim federal SNAP benefits. As a result, Califar8SI participants are not eligible fAccess
from AT&Tbased on SNAP patrticipation. As of June 30, 2(BBGIN HIGHLY
CONFIDENTIAL INFORMATION] [END HIGHLY CONFIDENTIAL
INFORMATION] applications submitted by California SSI particifshave been approved,
and[BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END HIGHLY
CONFIDENTIAL INFORMATION] California SSI participants haveccess from AT&T
service.

AT&T has further expanded the Program to includespective participants that are
unable to receive internet speed tiers of 3 Mbmkabove. In particular, as of October 2, 2016,
eligible individuals or households that apply facess from AT&That are not able to receive

service at the 3 Mbps speed tier, but are abledeive service of up to 768 kbps or 1.5 Mbps,

% Third Semi-Annual Compliance Report at 50-51; flo$emi-Annual Compliance Report
at 50; Fifth Semi-Annual Compliance Report at 52-53

%  sSee Access from AT&Website.
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will be offered the faster of these two speedseit liocation for $5/month. As of June 30, 2018,
about[BEGIN HIGHLY CONFIDENTIAL INFORMATION] [END HIGHLY
CONFIDENTIAL INFORMATION] customers have subscribedAocess from AT&Tor
speeds below 3 Mbps

As discussed above, AT&T has continued to markeettain potentially budget-minded
consumers, including Dollar General and Family Bxoditore patrons. During this reporting
period, AT&T’s Dollar General and Family Dollar skocampaigns began on June 25, 2018 and
ran for two weeks. AT&T is planning to run two #itthal campaigns during the summer, each
for a two-week period beginning on July 23, 2018 angust 20, 2018. As part of these
campaigns, thAccess from AT&Dbffer is displayed on receipts when a SNAP EBTdsuused
to pay for purchases.

In addition, AT&T has continued to make changeth®Program in an effort to increase
the number of customers in serviceln particular, as of February 2018, AT&T improvine
Access website mobile optimization and web desigmake mobile application and supporting
documentation uploads even easier for customensl ian effort to improve the application
process, as of March 2018, AT&T has improved thg agplicants upload supporting
documentation and the document image disp[8EGIN CONFIDENTIAL
INFORMATION]

[END CONFIDENTIAL INFORMATION] AT&T also updated the application to

enable customers to agree that an Access agentatidige customer about the Program. In

9 gSeeExhibit 9.
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addition, as of May 2018, applicants can checksthtus of their applications online without the
assistance of an agent. AT&T also updated the #sceebsite to clarify explanations of service
availability, applying and checking applicationtata Finally, AT&T updated certain collateral
available in the partner portal to enhance comnatioios about the Program.

During this reporting period, AT&T also has contolto take steps to improve its
outreach efforts, as described above. AT&T coretliét ConnectHome USA program
awareness and enrollment events this reportinggerin addition to its ConnectHome efforts,
AT&T also plans to conduct a series of 8 to 10 évéor local families and organizations at
different community locations (such as YMCAs, semienters and local schools) throughout
AT&T’s 21-state wireline footprint, with the assisice of The Marketing Arrit

As described above, EveryoneOn also continuegtdight Access from AT&To a wide
variety of audiences at diverse local and natienaferences, including through ConnectHome
USA events. EveryoneOn continues to makeess from AT&Bvailable on its offer locator
tool, which is used by diverse audiences to fing-tmst internet service and device offers
through a zip code search.

AT&T’s outreach efforts are raising awareness abloaitProgram. AT&T includes
Access from AT&fuestions in the weekly online survey that AT&Thdacts continuously
throughout the year in discount broadband markeitsdasure awareness and interest in the
Program. During this reporting period, awarendgte Program increased for the targeted

market of SNAP participants when advertising wasent in the market. Survey results during

% The Marketing Arm provides AT&T with a summaryuoet after each event, which

provides key learnings and recommendations AT& s uweemprove future events.
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this reporting period show that SNAP participarigags had a higher awarendB&£GIN
HIGHLY CONFIDENTIAL INFORMATION] [END

HIGHLY CONFIDENTIAL INFORMATION] and interest in the ProgrdBEGIN

HIGHLY CONFIDENTIAL INFORMATION] [END

HIGHLY CONFIDENTIAL INFORMATION] than consumers who did not qualify for the
Program.

Connected Nation continues to survey the orgamrzatparticipating in the Program to
learn what promotional activity has taken place ncbllect metrics about outreach activities
undertaken by organizations responding to the st/ artner organizations provided
feedback to Connected Nation via an electronicesuor via telephone, and 20 out of over 80
surveyed organizations provided feedback duringrigporting period about their participation
in the Program. About 70 percent of survey respatgistated that they are assisting in raising
awareness aboéccess from AT&Treporting that they have engaged in numerousackr
activities, such as distributing flyers, mailingglanewsletters, and posting on social media and
websites. About 95 percent of the respondentstplalo even more to promote the Program in
the future. According to Connected Nation, th@oesling organizations continued to
incorporateAccess from AT&Dutreach activities in their regular interactiovith customers,

which has been a consistent theme from the ongaed®?rogram.

% The Connected Nation report for the period endimge 30, 2018 contained in Exhibit 8

describes the feedback provided on outreach desuity partner organizations.
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AT&T is continuing to use the resources of Connedtiation to help AT&T ensure that
the outreach program is achieving its broad objestand to assess the Program’s overall

effectiveness moving forward.
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